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Conference Call Notes

November 14, 2001

Suggestions for working with the Casey Foundation and their media consultant to improve release of the national data book in the states

1) State Kids Count groups should be able to “opt in or opt out” on having the media consultant handle various parts of the release (i.e. sending press release, developing “state pages”, distributing data books to press.)

2) State Kids Count groups should submit a list of press contacts to receive data books if they wish the media consultant to mail the books.  Anyone not on the state list should not be mailed a book.  Fresh lists should be submitted each year rather than revising old lists.  Otherwise, people on “old” lists often receive books.  They are often the wrong contacts the next year.

3) Continue to keep the message separate from the release of the data book.

4) Provide state Kids Count partners with state data in any format as soon as available at the foundation.  This helps states to develop state-specific messages.

5) Make certain that state Kids Count partners have data books (embargoed) in house at least one week prior to the release date.  If printing or other issues affect the schedule, change the release date.

6) Plan the release date for mid-week, never on a Monday.  This keeps state Kid Count partners from having to fax releases on Sunday night or Friday (with the risk of broken embargo).

Possible suggestions for media consultants are The Sheridan Group (Jim Wetekan) in D. C. and GMMB, the media contact for Covering Kids.

